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Approaches to material culture: The sociology of fashion and clothing The Social Life of Things: Commodities in Cultural
Perspective, Cambridge University Press rÃ©gionaux de production (Clothing in Italy: 'Just in Time' Manufacturing and.

Adorned in Dreams: Fashion and Modernity. Having passed the introductory initiation of the fashion process,
the newly emerging fashion gains a further base of social legitimation and social acceptance as it is
communicated within social system networks and across social systems over time. Though the contexts in
which fashion operates may be radically different, the principles upon which acceptance is based may contain
a consistent similarity. As both an object and a process, fashions have unique characteristics which
differentiate them from other behavioral phenomena. Market and Social Saturation. New York: Holt, Rinehart
and Winston,  Robertson, T. Subdividing this complex process into its most basic components, the fashion
process may be thought of as an interacting behavioral system characterized by six basic elements: 1. The
exotic origin of fashions seems strongly to favor the exclusiveness of the groups which adopt them â€¦ This
motive for foreignness which fashion employs in its socializing endeavors, is restricted to higher civilization.
New York: Seabury Press,  For example, the fashion innovator is essentially an "opinion leader," in that the
innovator visually communicates information and influence concerning new fashion objects. According to
Baizerman, Eicher, and Cerny , words carry implications and connotations which may already be imbued with
ethnocentrism and biases, and in order to avoid ethnocentrism and prejudices, they suggest using terms such as
body supplements and body modifications instead of terms such as a veil and kimono, which have culturally
specific implications, and they go further to find the most appropriate term to describe non-Western clothes.
Communication of innovations. Websters Unabridged Dictionary offers fashion as "The make or form of
anything; style, shape, appearance, or mode of structure; also, peculiar shape or style. Yet in the twenty-first
century, research studies and museum collections on ethnic dress are limited. Classically but in a narrow
sense, fashion historically has referred specifically to fashions in clothing, dress, and personal adornment.
Fashion: from class differentiation to collective selection. Translated by A. Conformity Within and Across
Social Systems. As a generalized behavioral concept, the fashion phenomenon may be broadly defined: A
fashion is a culturally endorsed form of expression, in a particular material or non-material phenomenon,
which is discernible at any given time and changes over time within a social system or group of associated
individuals King and Sproles, forthcoming. The class boundary has become blurry, and people wish to make
what fashion in the modern world has become. Translated by Charles P. Fashion, defined in its most general
sense, is the pursuit of novelty for its own sake. A summary of some of the critical characteristics and
elements of fashion will illustrate how fashion phenomena may be differentiated as a specific behavioral
phenomenon. As Veblen pointed out, the essence of Western fashion is change and newness. The economics
of fashion demand. Manchester: Manchester University Press,  Find in Library Veblen Thorstein.
Furthermore, fashion and dress from non-Western cultures have been collected by European researchers since
the late sixteenth century as visual evidence of the existence of so-called exotic, mysterious peoples, treating
them as the Other. And this applies not only to politics but also to fashion consumption. Though upper class
leadership of tastes and morals is frequently evident in the early sociological and economic literature, one of
the most descriptive statements of class leadership in fashion was offered by the sociologist Simmel : Social
forms, apparel, aesthetic judgment, the whole style of human expression are constantly transformed by
fashion, in such a way, however, that fashion--in all the;e things affects only the upper classes. Specifically in
physical products, the fashion object may qualify as a luxury product in that a premium price is discretionarily
paid for "desirable" design, or design which is perceived to be newer, more novel, more aesthetically
appealing, or generally more "attractive" as compared to other choice alternatives. The Generalized ConcePt
of Fashion. This reinforcement of the line between classes is best seen in a society where there is no one
absolute authoritative power, such as the aristocrats in medieval Europe.


