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Free Essays from Bartleby | Electronic commerce, commonly known as Prospects and Problems Of E-commerce
Prospects and Problems of The technologies that are leading the business in the third wave of e-commerce are smart
Digital strategy is no longer something that can be overlooked, an extra tool for a.

In understanding E-commerce's impact on strategic foundations, an organisation's strategies can be more
clearly focused. Examples are internal communication via email but especially electronic conferences, transfer
of internal data or management information systems. Nowadays the Internet is not only used by these four
initial fields but by people from all backgrounds and all around the world. These are just a few examples to
give a basic impression about eBusiness and value chains. The Digital revolution: E-commerce The internet is
being developed rapidly since last two decades, and with relevant digital economy that is driven by
information technology also being developed worldwide. Therefore key issues in its possible uses must be
address across all diverse industries. Speaking from my own experience I realized that the business concept
behind every new invention is one of the most important things. It means on-line trading, buying and selling
goods and services over electronic networks Mike Cunningham,  Shop-opening hours and the strict ruling on
pricing and promotion do not hold any ground on the World Wide Web. As the Internet provide a basis for
global communication, the awareness of world economies must be understood in regards to E-commerce.
Even more significant for the public will be the provision of services from public administration to citizens via
Internet. It allows quick access to information that is stored as text, pictures, video, and so on. Kay, E.
Businesses too, were affected by the phenomenon. While Strauss, J. Here it is very important to see what the
requirements are for an organization and what is really needed. This helps in understanding the rationale in a
developing marketing strategy, particularly the influences of E-Commerce on its make-up. Retailing in
E-commerce A major shift in the evolution of E-commerce is it's impact on the traditional retailing system, in
particular the shift of intermediaries from the distribution channel. The paper will only give a basic overview
of the issue mainly because a detailed analysis would be to complex and to long for this essay, and
additionally I find it very essential to reach a basic command on value chains and business processes within
organizations and to achieve the understanding that eBusiness will concern the whole value chain. Rapid
changes in recent technological advances have bought about the Internet and in turn E-commerce, and such
dramatic evolution is likely to continue. Business-to-business relationships must also be taken into account
when planning strategy based around the E-commerce framework. The strategy hierarchy Fig 2. One example
for the relationship between government and business is RFP Request for Proposal online, where government
agencies issue their request for proposals online to collect offers. Brown, L. The Internet has become a useful
tool for selling, buying and distributing goods and services globally in a rapidly growing supply chain. The
first two are used already widely in the literature but the term business-to-employee is fairly new. Getting rid
of incentives, could help to solve the problem of uninformed patients. Conclusion E-commerce is
revolutionising the way in which an organisation thinks, and in particular how an organisation bases it's future
goals and objective. Europe has not been able to create cutting edge technologies like companies from the US.
Common business processes link to eBusiness or are a part of it. Perspectives - The Organizational Challenge
of eCommerce. The business concept behind eBusiness should be clearly defined. The vast majority consider
E-commerce as purchasing things on the web. With this description it is now possible to manage information
more efficiently for each business process Logistics, Sales etc. The Internet has been rapidly growing since it's
inception and is now commonly used in all sectors of societies, in all â€¦show more contentâ€¦ This helps in
understanding the rationale in a developing marketing strategy, particularly the influences of E-Commerce on
its make-up. In doing so bases it's mission and vision to align with key objectives. Thus, E-commerce is
emerging as an increasingly important way for businesses to reach potential customers. It is obvious that they
only scratch on the surface but show the implications eBusiness can have on the value chain. This does not
apply to business rules and concepts. They are: the internal strengths and weaknesses; and the external
opportunities and threats. It is imperative it is carefully looked at, particularly in regards to E-commerce.
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Internal web-site development would require a vast understanding of technology and require this
environmental factor to be constantly reviewed and analysed. It is important for this work to notice that there
is much literature available concerning eBusiness or eCommerce. E-commerce is to use the internet to do
business in a better and faster way.


